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DISCLAIMER + FORWARD LOOKING STATEMENTS
ON FORWARD LOOKING STATEMENTS: This document includes information, statements, beliefs and opinions which are forward looking, and which reflect current estimates,
expectations, and projections about future events, referred to herein as “forward-looking statements” or “forward-looking information”. Statements containing the words “believe”,
“expect”, “intend”, “should”, “seek”, “anticipate”, “will”, “positioned”, “project”, “risk”, “plan”, “may”, “estimate” or, in each case, their negative and words of similar meaning are
intended to identify forward-looking statements. By their nature, forward-looking statements involve a number of known and unknown risks, uncertainties and assumptions
concerning, among other things, the Company’s anticipated business strategies, anticipated trends in the Company’s business and anticipated market share, that could cause
actual results or events to differ materially from those expressed or implied by the forward-looking statements. These risks, uncertainties and assumptions could adversely affect
the outcome and financial effects of the plans and events described herein. In addition, even if the outcome and financial effects of the plans and events described herein are
consistent with the forward-looking statements contained in this document, those results or developments may not be indicative of results or developments in subsequent
periods. Although MJVP has attempted to identify important risks and factors that could cause actual actions, events or results to differ materially from those described in
forward-looking information, there may be other factors and risks that cause actions, events or results not to be as anticipated, estimated or intended. Forward-looking
information contained in this presentation is based on the Company’s current estimates, expectations and projections, which the Company believes are reasonable as of the
current date. The Company can give no assurance that these estimates, expectations and projections will prove to have been correct. You should not place undue reliance on
forward-looking statements, which are based on the information available as of the date of this document. Forward-looking statements contained in this document are made of
the date of this presentation and, except as required by applicable law, the Company assumes no obligation to update or revise them to reflect new events or circumstances.
Historical statements contained in this document regarding past trends or activities should not be taken as a representation that such trends or activities will continue in the
future. In this regard, certain financial information contained herein has been extracted from, or based upon, information available in the public domain and/or provided by the
Company. In particular historical results should not be taken as a representation that such trends will be replicated in the future. No statement in this document is intended to be
nor may be construed as a profit forecast.

ON FUTURE-ORIENTED FINANCIAL INFORMATION: To the extent any forward-looking information in this Presentation constitutes “future-oriented financial information” or
“financial outlooks” within the meaning of applicable United States securities laws, such information is being provided to demonstrate the anticipated market penetration and the
reader is cautioned that this information may not be appropriate for any other purpose and the reader should not place undue reliance on such future-oriented financial
information and financial outlooks. Future-oriented financial information and financial outlooks, as with forward looking information generally, are, without limitation, based on
the assumptions and subject to the risks set out above under the heading “Cautionary Note Regarding Forward-Looking Information”. The actual financial position and results of
operations of MJVP may differ materially from management’s current expectations and, as a result, MJVP’s revenue and expenses may differ materially from the revenue and
expenses profiles provided in this Presentation. Such information is presented for illustrative purposes only and may not be an indication of MJVP’s actual financial position or
results of operations.

INVESTOR NOTICE: Neither the United States Securities and Exchange Commission (“SEC” or “COMMISSION”) nor any state securities administrator has approved or disapproved
the securities offered herein nor has the Commission or any state securities administrator passed upon the adequacy or accuracy of the disclosures contained herein. Any
representation to the contrary is a criminal offense. The securities offered hereby have not been registered under the Securities Act of 1933, as amended (the “1933 Act”), or the
securities laws of any state and are being offered in reliance upon certain exemptions from registration under such laws. Any securities acquired by a “U.S. Person” (as defined in
Rule 902(a) of Regulation S under the 1933 Act) is available.



WHO WE ARE. WHAT WE’VE DONE. WHERE WE ARE GOING...

We are a profitable company, on track to generate over $16 Million in revenues in 2020.
We have achieved double digit, year-over-year growth for 6 of the last 7 years! 

We are one of the most dominant brands, with the most loyal lifestyle community, in cannabis.
We have “cult like” customers supporting our brands because we guarantee our products.
We have distribution in over 2,500+ stores and have a strong direct to consumer model.

Now we are EXPANDING...
We have a proven, profitable footprint in the Northeast and are expanding West.
We are updating our products while diversifying and expanding our offerings.

We are positioned to go public and list on NASDAQ, expanding our access to capital.

We built our Leadership Team to execute on our mission and generate BIG results.
We are MJ Venture Partners, join us!



The purpose of this deck is to get you 
interested in our business & speak with us.

INVESTOR PRESENTATION GOAL:



PURPOSE
“To create the most recognized 
cannabis lifestyle brands.”



MISSION

We build cannabis lifestyle brands to enhance
consumer experiences. Our job is to unify science,
safety, and vision with our design and marketing to
create innovative products and well-known
trustworthy cannabis brands.



VISION
We imagine a world with true cannabis freedom;
easily accessible, widely accepted and free from
economic, political, and social judgement while
protected by local, state and federal laws. We bring
enthusiasm, energy and hope to cannabis by
creating extraordinary positive experiences for
consumers through trustworthy lifestyle brands.

We will play a prominent role in destigmatizing and
defining the modern cannabis industry through
positive lifestyles of responsible consumers, let's
change the conversation… together!



The cannabis industry is broken up into 2
primary groups; companies that touch the plant
and companies that do not touch the plant.
Plant touching companies tend to be businesses
most people are familiar with when they think of
the cannabis industry such as dispensaries,
cultivation and extraction businesses.
The majority of companies that do not touch the
plant (non-plant touching) were established to
support companies that do touch the plant.
These non-plant touching companies are
commonly referred to in the industry as
“ancillary cannabis companies.”

INTRO: ANCILLARY CANNABIS BUSINESS



WE DON'T TOUCH THE PLANT

Most ancillary cannabis companies are set up to support the plant touching businesses. Many of
the popular ancillary cannabis companies are b2b (business to business) and some examples
include ag-tech, legal professionals, and seed-to-sale tracking technologies. Ancillary
cannabis companies are no different than ancillary businesses in other industries that support
end products such as textiles producers are ancillary to fashion brands.
We maximize revenue opportunities by using our industry knowledge to help serve the most
underserved ancillary market segment, the consumer. MJVP was established as a b2c (business
to consumer) company to support and enhance cannabis consumer experiences.



WHY WE DON'T TOUCH THE PLANT

There are pros and cons to working with either group but MJVP has elected to stay
within the non-plant touching group. Many industry trends suggest the largest growth
sector in cannabis will be the non-plant touching ancillary sub-sector. To participate
in the largest growth sector, MJVP wants to operate in the federally legal cannabis
industry and stay in our lane of b2c ancillary cannabis for the following reasons:

 MJVP consolidates operations and can cross state lines. 
 The ability to list on a national stock exchange. 
 We are subject to less risk and compliance. 
 Better access to banking, investment capital, and insurance. 
 Less competition, more opportunities. 
 Better tax benefits. 
 First mover advantage. 



Over time, the secondary and tertiary non-plant touching
industry segments could outperform the primary plant-
touching cannabis industry. Many analysts have stated
that ancillary cannabis investments are more attractive
than plant-touching investments. A fantastic White
Paper published by KEY Investment Partners in Q4 2019
titled “Investing in the Ancillary Cannabis Sector:
Characteristics of Market-Leading Companies” makes a
strong case for long term value in the ancillary non-plant
touching industry segment.

https://www.keyinvestmentpartners.com/white-paper


ABOUT MJVP

mjvp IS A NATIONAL LEADER IN THE DESIGN, SOURCING, MARKETING 
& DISTRIBUTION OF A FULL RANGE OF CANNABIS LIFESTYLE PRODUCTS. 
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Kind Kannabis offers a full line of cannabis products that
includes smokable flower and cartridges. MJVP maintains its
non-plant touching status by operating through licensing
agreements with legal cannabis license holdings.

“Non-Plant Touching” Ancillary Cannabis
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MJVP is developing and creating product-driven CBD brands
known as CPG’s (Consumer Packaged Goods). CBD products
include tinctures, smokable hemp flowers, gummies,
topicals, cartridges and a full line of pet CBD products.

CBD – Consumer Packaged Goods
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Our lifestyle branding creates a positive emotional
connection between our products and our customers leading
to a personalized ongoing relationship with our brands. We
develop and launch event concepts through Events Division
and publish niche lifestyle media through MOTA group.

Lifestyle
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The Kind Pen is one of the most recognized brands in
cannabis. For over 7 years The Kind Pen has been a staple it
the cannabis community and now is planning on significant
growth through market and product expansion. We enjoy
an unbreakable bond with a devoted consumer base.

Accessories
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Our diversified holdings are represented in an expanding number of categories, brands,
products, and markets throughout the modern cannabis industry in four high-value
categories; “Non-Plant Touching” Ancillary Cannabis, CBD, Lifestyle, and Accessories.



BRANDING
MJVP is focused on acquiring and
developing market-proven regional brands
as well as creating new brands to meet the
needs of modern cannabis consumers
nationwide. Our brands, which includes The
Kind Pen, is one of the most recognized
lifestyle consumer brands amongst the
most loyal lifestyle community in cannabis.



Establishing itself as one of the top cannabis accessories brands
over the last 7 years, The Kind Pen continues to increase its position
in the market through innovation and expanded product offerings
while executing on its well-defined business model.

We feel with our first mover advantage, our unique and responsible
product offerings, innovative approach to lifestyle branding,
national reach and multichannel distribution creates a deep-
rooted connection to the modern cannabis industry which helps
our brands connect with consumers.



WE ARE ALL 
ABOUT THE 
CANNABIS 

CONSUMER
Everything we do is to benefit cannabis
consumers, our customers, through the
modern cannabis industry in four high-
value categories; “non-plant touching”
ancillary cannabis, CBD, lifestyle, and
accessories.



LIBERATING 
CANNABIS 

CONSUMERS 
+ CHANGING 

LIVES

We haven’t scraped the surface understanding
the essence of cannabis and we just begun
liberating consumers. We believe cannabis is
crucial to an individual’s health, well being and
happiness. We also believe that cannabis has the
power to change lives. We work hard to empower
people to include cannabis responsibly in their
everyday lives and provide choice.



Cannabis consumers are becoming more sophisticated
and evolving faster than most brands can keep up.
Consumers demand better quality products, new and
safer ways to consumer, new experiences and more
importantly, choice. We aspire to evolve with them and
provide real-time reliable solutions. Our purpose is to
create the most recognized cannabis lifestyle brands.
Our mission is to build cannabis lifestyle brands to
enhance the consumer experience.

Our job is to combine vision, science, and safety with our
design and marketing to create safe and responsible
products and well-known cannabis brands. To achieve
this, we focus on our mission and each day we work to
develop, source and market trustworthy cannabis
products, create innovative experiences and offering
extraordinary customer service.

EVOLVING WITH 
THE CANNABIS 

CONSUMERS



#beKIND

We are continually innovating and diversifying
our portfolio of brands to provide consumers
with more choice. We complement these brands
through a combination of revolutionary new
products, smart acquisitions, and innovative
partnerships. Our commitment to promoting
safe, responsible and sustainable alternatives to
consume cannabis products is baked into our
culture. Our leadership provides our core brands
with the marketing and investment support
necessary to strengthen our brands’ position in
the market, expand distribution, increase
product/brand offerings and frequently enhance
the consumer experience. We partner with
distributors and retailers by offering the most
competitive pricing without sacrificing quality.

INNOVATION 
+ CHOICE



CANNABIS LEGALIZATION!

As more states and countries legalize cannabis,
the larger role cannabis plays in people’s lives. We
feel we are well-positioned in an incredible
industry, at the right time! We capitalize on growth
opportunities in cannabis and continue to push
the limit on exciting products and experiences
while engaging in new and inspiring lifestyle
brands intended to drive passion for our brands.



In addition to our b2c business model, our b2b industry segment holdings support
mission-critical aspects of successful CBD companies including sourcing raw
materials, white labeling, and packaging and supply solutions. cbdGPO - the CBD
Group Purchasing Organization - is a buying group created to help CBD companies
such as wholesalers, manufacturers, and labs realize savings and efficiencies by
aggregating purchasing volume and using that leverage to negotiate discounts with
manufacturers, distributors, and other vendors.

b2c +
b2b



The Kind Pen: 
Current Operations + Projections.

BUSINESS
HIGHLIGHTS



2014 2015 2016 2017 2018 2019 2020 (Projected) 2021 (Projected)

Sales $477,289 $900,487 $1,214,722 $5,191,783 $7,548,040 $7,659,720 $16,885,000 $39,750,000

Gross Profit $160,956 $275,351 $359,687 $1,470,972 $1,949,082 $2,883,848 $6,969,744 $17,871,475

$477K $900k $1.2M

$5.1M
$7.5M $7.6M

$16.8M

$39.7M

$160K $275k $359K
$1.4M $1.9M $2.8M
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OPERATIONS + PROJECTIONS



INDUSTRY COMPS – PUBLIC COMPANIES
Market Cap as of 12/17
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mjvp
LEADERSHIP

OUR ALL-STAR TEAM

Click this page to 
view the MJVP Team 

page with full bios.

Cli

https://mjvp.com/team/
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https://mjvp.com/team/












Thank you!

mjvp.com

MJ Venture Partners, Inc.
702.325.7426 | investor@mjvp.com
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tel:7023257426

	Slide Number 1
	DISCLAIMER + FORWARD LOOKING STATEMENTS
	WHO WE ARE. WHAT WE’VE DONE. WHERE WE ARE GOING...
	The purpose of this deck is to get you interested in our business & speak with us.
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32

